
The Changing Business
Landscape for the Promotional
Products Industry
UPS surveyed 160+ attendees at the 2015 Advertising Specialty 
Institute (ASI) Show in Chicago. The survey was designed to better 
understand opportunities for growth, key business needs, and 
operational challenges of both distributors and suppliers in the 
promotional products industry.  
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 of revenue
remains face-to-face sales with 

the trend toward online sales 
now accounting for 1 in 5 

transactions for distributors. 

                     of revenue remains 
face-to-face sales with the trend 
toward online sales now 
accounting for roughly one third 
of transactions for suppliers. 

                    of distributors said they did 
not win business last year because shipping 

quotes were too high or they were not able to 
respond to customers in time.

                    of suppliers said they did not win 
business last year because shipping quotes 
were too high or they were not able to respond 
to customers in a timely fashion.

are satisfied with the
business relationship.

   of distributors
are actively working with an 

international supplier. 

1. Product quality 
2. Length of lead times
3. Shipping costs

4. Fraud concerns
5. Complexity of importing goods

TOP 5 CONCERNS for the 58% of distributors who do not 
currently work with an international supplier are:

                     of suppliers are currently 
sourcing raw materials/blanks 
internationally.

4. Fraud concerns
5. Language barriers

1. Length of lead times
2. Product quality
3. Complexity of importing goods

TOP 3 FACTORS that distributors 
consider when selecting suppliers:  
1. Product price
2. Product quality
3. Flexibility in meeting demand

1. Rising raw materials/blank costs
2. Threat of international suppliers
3. Rising employee costs
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Ready to up your
promotional game?  
We can help. Contact your UPS Account Executive.
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TOP 5 CONCERNS for suppliers regarding 
international sourcing are:

13% of the 132 distributors that participated
in the survey also identify as a supplier. 28% of the 36 suppliers that participated

in the survey also identify as a distributor.


